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We seek to enhance the performance of the health system and improve the overall  

health and well-being of the people we serve and their communities.

We work with health care professionals and other key partners to expand access to  

quality health care so people get the care they need at an affordable price.

We support the physician/patient relationship and empower people with the information, 

guidance and tools they need to make personal health choices and decisions.

 
Our values

We serve people through a value and performance culture based on integrity, quality,  

innovation, diversity and social responsibility. The best way we can satisfy the millions  

of people we serve—our customers and members, employees, shareholders and 

partners—is to execute on the fundamentals of our business to the very best of our 

abilities, each and every day. That means as an organization, we are accountable for adding 

value to the health care system.
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Welcome to UnitedHealth Group’s Social Responsibility Report. 

The businesses of UnitedHealth Group are fundamentally organized around advancing our 
mission of helping people live healthier lives. In ways both direct and indirect, we help sustain 
that social mission through:

	 ·	 Modernizing and optimizing the health care environment of our nation;

	 ·	 The formulation, advocacy and support of social policies that are practical,  
sustainable and effective in making health care more accessible and affordable for all 
American citizens;

	 ·	 Creating the tools for and enabling consumer engagement, education and health 
literacy around social behavior that produces healthier life expectations and conserves 
the use of health care resources; and

	 ·	 Supporting the communities, in the United States and around the world where we live 
and work, in matters of health, but also in education, safety, the environment and the 
broader domains of social justice that are essential to continue to advance a just and 
prosperous society as a whole.

This report outlines the activities, achievements and continuing progress we are making to 
advance the social responsibilities of this enterprise and its people. It documents how our social 
impact continues to grow meaningfully and is gaining in momentum.

While our enterprise contributes significant financial resources to a broad array of social 
programs, it is important to remember that it is the people of UnitedHealth Group — more than 
75,000 strong — who are actually leading this effort. They create the programs. They volunteer. 
They bring their creativity, their energy and their compassion to bear. They advocate for our 
financial support and they use that support to make a difference, whether it is in the community 
clinics we sponsor or the educational programs we design and deliver or the many thousands of 
volunteer hours our people have contributed, donating a wide spectrum of skills and talents that 
directly touch so many other lives.

UnitedHealth Group is emerging as one of the nation’s most socially conscious and responsible 
corporate citizens, because our people are leading us there. For their generosity and dedication, 
we owe the people who work here our most sincere gratitude . . . not just because of what they 
have achieved so far, but for what we know they will accomplish in the years to come.

Thank you, 

Stephen J. Hemsley 
President and Chief Executive Officer

Uni t edHeal th G roup 20 08 Soc ia l  R e spons i b i l i t y  R epo r t
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“By partnering 
with others, we 

are strengthening 
health care and 

helping individuals 
and families live 
healthier lives.”
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Partnering to Help People  
Live Healthier Lives

America’s health system is at its best when it is expanding access to affordable, high-quality care for the people 
of this nation, encouraging them to live healthier lives, and supporting nurturing, healthful communities. 
UnitedHealth Group and our more than 75,000 employees are committed to modernizing the health system, so 
health care will be more affordable, accessible and simple to use for all Americans.

We are improving access to quality health care and prevention information and services, preparing young people 
to live healthy productive lives, mentoring the next generation of health professionals, and strengthening 
communities where our customers and employees live and work. Indeed, this is the framework we use to define 
what it means to be a socially responsible health and well-being company.

We understand that the challenges facing health care in America are too complex for one organization to solve 
on its own. To achieve our mission of helping people live healthier lives, UnitedHealth Group actively partners 
with those who are equally dedicated to meeting this goal. In this report, we describe some of the partnerships 
UnitedHealth Group is establishing to meet these challenges:

	 · 	 We partner with a broad array of stakeholders to ensure that more people have access to quality care.

	 · 	 We partner with underserved communities in their efforts to promote health and deal with unique 
health challenges.

	 · 	 We partner with public health advocates to help ameliorate health disparities, which 
disproportionately impact low-income communities and communities of color.

	 · 	 We partner with charitable organizations to lend a helping hand to individuals facing difficult 
challenges.

	 · 	 And we promote a diverse workforce and encourage our employees to be active and engaged 

members of their communities.

Social responsibility must begin with us and how we operate our business. This means adhering to high standards 
of corporate governance, while paying close attention to the welfare of the world around us with sustainable 
environmental practices. It also means building a business culture that encourages and values diversity and 
integrity among our employees.

This Social Responsibility Report, combined with our 2008 Summary Annual Report to shareholders, reflects 
our values as a company, our priorities and our goals for the future. By partnering with others — collaboratively 
and cooperatively — we are strengthening U.S. health care and helping individuals and their families live  
healthier lives.

Partnering to Help People  
Live Healthier Lives
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Partnering to  
Promote 

Prevention  
& Better  
Health
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While American health care excels at offering acute care in 

response to illness, it is not nearly as effective in helping people 

to adopt measures to avoid and prevent health challenges. At 

UnitedHealth Group, one of the foundations of our business is 

the belief that leading a healthier life begins with prevention. 

We are partnering with communities and advocacy groups across 

the country to promote better health, improve access to care 

and ensure that as many Americans as possible are engaged in 

managing their own health and have access to the health infor-

mation they need to prevent disease and live healthier lives.
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A national health report card

The United States spends more each year on health 
care per person than any other nation. Yet, America’s 
health is far from what it should be. In fact, the United 
States ranks lower than many developed countries in 
key areas of health, including infant mortality and life 
expectancy. 

Part of the problem is that, 
in communities across the 
nation, public officials, com-
munity leaders, patients, care 
providers and policymakers 
often lack the information and 
resources they need to improve 
the health of people and their 
communities. That’s why 
public health leaders and pol-
icymakers each year await the 
United Health Foundation’s 
America’s Health Rankings™, the 
longest running report of its 
kind. These rankings not only 
provide an annual assessment 
of the nation’s health, but also 
offer actionable data to help 
guide policymakers and com-
munity leaders to create new 
health care policies and initia-
tives to meet the health chal-
lenges they may face in their 
states and local communities. 
The rankings also indicate where greater energy and 
resources should be devoted and are an essential tool 
in helping states better understand what sort of health 
policy initiatives are working.

America’s Health Rankings™ evaluates an historic and 
comprehensive set of health, environmental and 

social-economic data to determine national health 
benchmarks. In collaboration with the American 
Public Health Association and Partnership for 
Prevention, America’s Health Rankings™ has spurred 
innovative thinking and action to strengthen our 

nation’s health.

According to the 2008 America’s 
Health Rankings™, the overall 
health of our nation has unfor-
tunately failed to improve for 
the fourth consecutive year. 
A key factor contributing to 
the stagnation in our nation’s 
health is the growing preva-
lence of obesity. One-in-four 
Americans is currently consid-
ered obese, putting them at 
increased risk for such condi-
tions as heart disease, stroke 
and diabetes. Armed with this 
information, UnitedHealth 
Group is supporting a num-
ber of initiatives that provide 
individuals, communities and 
consumers with the tools to 
confront the obesity epidemic 
and thereby decrease the risk 
of future heart disease, stroke 
and diabetes.

Getting to the  
root causes of obesity 

The United Health Foundation, a not for profit pri-
vate foundation established by UnitedHealth Group 
in 1999, is addressing the challenge of obesity by  

Par tn e r ing t o  P romot e  P re vent i on & Be t t e r  Hea l thUni t edHeal th G roup 20 08 Soc ia l  R e spons i b i l i t y  R epo r t

Our United Health Foundation has committed 
$23 million to date to five community health 

centers to improve health, including the South 
Bronx Health Center for Children & Families.
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Prescription Solutions  

launched Specialty  

Pharmacy,  

clinical programs  

designed to  

provide support  

and education  

for patients with  

chronic conditions.

Improving chronic disease care 

Many chronic health conditions, including diabetes, 
require intensive medication therapy; however, for 
reasons such as lack of knowledge, poor motivation 
and the side effects of medications, it is often difficult 
to ensure patients’ compliance with their prescribed 
treatment programs. 

Our Prescription Solutions 
business launched Specia lty 
Pharmacy, clinical programs 
designed to provide support 
and education for patients with 
chronic conditions such as 
hemophilia, hepatitis C, HIV/
AIDS, cancer and solid organ  
transplants.

As part of the program, specially 
trained pharmacists:

· 	Conduct comprehensive  
reviews that, in collaboration 
with the physician’s advice, 
confirm the appropriate- 
ness of drug therapy for each 
participating patient;  

· Use follow-up phone 
consultations and educational 
mailings to provide customers with information 
about the importance of completing their course  
of therapy as well as possible side effects they  
should be aware of;

· Conduct a quality of life assessment and depression 
screening to identify people who may need 
additional health services; and 

· Communicate with prescribing physicians about 
suggested adjustments in dosage or therapy based 
on side effects, interacting drugs or changes in  
health status. 

In addition, Prescription Solutions offers the Medica-
tion Therapy Management Pro-
gram for Medicare beneficiaries 
who suffer from multiple chronic 
conditions, are taking multiple 
medications or are incurring high 
pharmacy costs. This program in-
cludes both customer- and health 
care provider-based interventions 
that detect inappropriate drugs in 
the elderly, alert them about possi-
bly dangerous interactions, ensure 
adherence to drug therapies and 
warn about the potential misuse 
of narcotics. 

Working globally to  
improve the treatment  
of chronic disease

Diabetes, along with cardiovas-
cular illness, respiratory disease 
and certain cancers, share a tragic 
legacy — these chronic diseases 

are responsible for more deaths around the world than 
any other category of illness. In 2005 alone, 35 million 
people died from these chronic diseases — 60 percent 
of all deaths worldwide.

Furthermore, chronic diseases receive far less attention 
and funding than other, more prominent public health   
challenges such as tuberculosis and malaria. Yet, great  
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chronic conditions.
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The South India Centre  

is focused on  

several initiatives  

to manage and  

prevent heart disease  

and stroke.
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gains could be made in countering this growing epi-
demic through the worldwide adoption of appropriate 
preventive measures. 

Working with partners across the globe, UnitedHealth 
Group has helped establish eight Centers of Excellence 
to stimulate discoveries about better prevention and 
control of chronic disease, speed the translation of 
these discoveries to clinical prac-
tice, foster the training and men-
toring of scientists and health 
workers, and translate proven 
intervention techniques to real 
world implementation. Each of 
the Centers of Excellence is sup-
ported by local and internation-
al public health organizations 
and academic institutions from 
around the world.

Making an impact in India

In South India, UnitedHealth 
Group has a Chronic Disease 
Initiative based at St. John’s 
Medical College in Bangalore, 
a college where graduates are 
required to work for two years in a 
rural area. The college is a partner 
with McMaster University, Canada, 
and also has three regional part-
ners: the Mahatma Gandhi Institute of Medical Sciences 
in Wardha, Fortis Escorts Hospital in Jaipur, and Rajah 
Muthiah Medical College in Annamalainagar.

In addition to training health professionals to fight 
chronic disease, the South India Centre is focused 
on several initiatives to manage and prevent heart 
disease and stroke, and is a good example of the  

positive impact being made by our Centers of Excellence 
to improve the treatment of chronic disease. The South  
India Centre:

· Completed the first major study across India 
regarding the management of patients with heart 
attacks, and is now planning a similar study of 
patients with stroke. 

· Recently published one 
of the first studies about 
the polypill (The Indian 
Polycap Study – TIPS). 
The polypill contains 
five medicines in one 
capsule and has the 
potential to prevent 
up to three quarters 
of heart attacks and 
stroke. The study gained 
worldwide attention and 
the polypill is likely to  
be available in the 
United States within  
a few years.

· Is planning a major 
study of whether com-
munity health workers 
can be used in rural 
areas to prevent people 

from developing heart disease and better manage 
patients with this condition.

· 	Is planning a study to evaluate how non-medical 
health workers can assist individuals after  
a heart attack and effectively advise them  
regarding medication compliance and lifestyle 
modifications.
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and stroke.
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Supporting quality  
care based on  
clinical evidence

At the heart of our company is a commitment to effec-
tive health care based on clinical evidence. That means 
health care reflecting the scientific data on what works 
best for the patient, what is 
most effective in achieving a 
positive medical outcome and 
what represents the most effi-
cient use of finite health care 
resources. We understand and 
appreciate that expert physi-
cians, working through their 
medical societies, should  
lead the development of the 
criteria necessary for quality of 
care improvement and clinical 
performance assessment.

The United Health Founda-
tion supports the valuable role 
medical specialty societies play 
in improving the quality of clin-
ical care delivery in America   
through its Advancing Clinical   
Excellence (ACE)initiative.

Medical specialty societ-
ies participating in the ACE 
program this year include the 
American Academy of Family 
Physicians Foundation, the American Academy of 
Pediatrics, the American College of Cardiology Foun-
dation, the American College of Physicians, the Amer-
ican College of Radiology, the American College of   

Surgeons Foundation, the American Society of Trans-
plant Surgeons, the Council of American Medical 
Specialty Societies and others. 

ACE is consistent with the 
Foundation’s long-standing 
commitment to improve the 
quality and cost-effectiveness 
of medical outcomes and with 
our tradition of supporting 
physicians and their profes-
sional societies in translating 
the best scientific evidence 
into clinical practice.

Based on recommendations 
from physician leaders and 
medical specialty society repre-
sentatives, the United Health 
Foundation awarded nearly 
$500,000 in 2008 to assist 
professional organizations in 
their work to improve clinical 
care based on best scientific 
evidence.

In addition, the United Health 
Foundation continued to dis-
tribute the Clinical Evidence 

Handbook, the prestigious British Medical Journal 
Publishing’s guide to what works in clinical care, 
to more than half a million physicians, as it has 
since 2000. 

Up-to-date data at their fingertips helps staff 
members at QueensCare Family Clinics in  
Los Angeles, a UnitedHealth Group grant 

recipient, improve medical outcomes.
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The foundation of good health begins with communities 

—communities that come in many shapes and sizes, from 

large demographic populations and communities of color to  

the local neighborhoods where we work and live. We at 

UnitedHealth Group are tailoring health care solutions to 

these communities as an important part of our business and 

social mission. 

We know that communities of color and low-income commu-

nities face unique health challenges  and growing disparities 

in the level of care they receive and the health outcomes they 

experience. For example, communities of color receive less 

access to preventive health services, and low-income Americans 

are less likely to have diabetic conditions treated and are more 

likely to be hospitalized because of related complications.

At UnitedHealth Group we are working to reduce these ongoing 

disparities by creating benefit plans that are focused on the 

needs of these communities and by partnering with local orga-

nizations to ensure greater access to preventive care.
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Expanding coverage for  
communities of color

Hispanics are the fastest growing minority group in 
America, but the health care system is not keeping pace 
with their needs. According to the U.S. Department 
of Health and Human Services, Hispanics have the 
highest uninsured rates of 
any racial or ethnic group in 
the country. As a result, they 
rely more heavily on emergen-
cy care and don’t always take 
advantage of the sorts of pre-
ventive health measures that are 
crucial to leading healthier lives. 

Partnering with the  
Hispanic community 

Our Latino Health Solutions 
business unit is closing these 
gaps in health care by provid-
ing the Hispanic community 
with better access to bilingual 
health information and ser-
vices. For many people who 
primarily speak Spanish, lan-
guage is often an impediment 
to better care and a healthier 
life. PlanBien, a suite of servic-
es launched in 2008, seeks to 
bridge that gap by providing linguistically and cultur-
ally relevant health programs and information.

PlanBien offers bilingual, online provider directo-
ries that list physician offices with Spanish-speaking 
doctors and staff, Spanish-speaking customer service 
representatives and specialized educational materials 
printed in Spanish. 

Increasingly, we are also helping to tear down 
obstacles for those who rely on public health pro-
grams. This year, Ovations’ SecureHorizons business  
unit launched Medicare Explicado, our first-ever 

Spanish-language education-
al DVD, to help Hispanic 
seniors better understand the 
basics of Medicare. 

In addition to the DVD, we 
are developing informative 
television spots to air on the 
Spanish-language network, 
Univision, featuring Hispanic 
journalist and author Maria 
Antonieta Collins, a well-
known and trusted figure in 
the Hispanic community. 

“I want to thank UnitedHealth 
Group for recognizing the 
needs of the Hispanic com-
munity and acting on them. 
I watched the video and was 
extremely impressed. It’s clear  
and very understandable, mak- 
ing it something the family can 
watch and get a better under-

standing of Medicare. Our Hispanic communities 
are close knit and very involved with our parents and 
grandparents. We are also a very loyal community. We 
are loyal to the brands, companies and people that treat 
us with respect.” 

Clara Reyes Murphy,  
El Paso, Texas

Clara Reyes Murphy,  
a SecureHorizons employee, supports 

the company’s outreach to the Hispanic 
community in El Paso, Texas. 
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“UnitedHealthcare  

is playing a vital  

role in enabling 

employees of  

black-owned  

businesses to become 

better informed health 

care consumers.”
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In recognition of our efforts in the Hispanic commu-
nity, UnitedHealth Group won a National Committee 
for Quality Assurance award for Innovation in 
Multicultural Health Care for our enhanced bilingual 
service and member access capability. 

Partnering with the  
African-American  
community

One of the many reasons for  
tailoring health plans for people 
of color is that these communities 
are disproportionately affected 
by certain health conditions. For 
example, African-Americans have 
a higher incidence of diabetes, 
stroke and high blood pressure 
compared to other populations. 
That’s why we design cultural-
ly specific health programs and 
information tools that help people 
prevent the onset of serious illness-
es in the first place. 

Our Generations of WellnessSM 
initiative, which is focused on 
the health needs of the African- 
American community, is one such program. By offer-
ing personalized and culturally relevant tools that 
directly address their health care needs, we are assist-
ing African-Americans to achieve healthier lives. For 
example, Generations of Wellness works with part-
ners such as the American Stroke Association to make 
educational information available to help African-
American consumers more easily identify the early 
warning signs of chronic illnesses. 

At www.uhcgenerations.com, we provide interactive, 
online lifestyle and dietary recommendations that 
promote a healthy lifestyle. In addition, consumers can 
use an online provider directory on the site to search for 
African-American physicians in their communities.

Generations of Wellness is also 
partnering with African-American 
Chambers of Commerce to meet 
the coverage needs of the growing 
number of African-American busi-
ness owners and their employees. 
As a result, in 2008, the National 
Black Chamber of Commerce 
named UnitedHealthcare their 
first-ever health benefit provid-
er of choice for its nearly 100,000 
member businesses. 

“Generations of Wellness meets 
the needs of black-owned business-
es, their employees and the African-
American community at large. By 
offering customized health resourc-
es and services that are relevant 
to African-Americans and their 
health, UnitedHealthcare is playing 
a vital role in enabling employees 

of black-owned businesses to become better informed health 
care consumers with easier access to services that help 
them get better care.”

Harry C. Alford,  
President and CEO,  
National Black Chamber  
of Commerce 

“UnitedHealthcare  

is playing a vital  

role in enabling 

employees of  

black-owned  

businesses to become 

better informed health 

care consumers.”



-22- -23-

PEACE of Heart means peace of mind

In African-American communities, the growing prev-
alence of hypertension is reaching critical levels.  
African-Americans are one-and-a-half times more likely 
to suffer from heart disease than whites and nearly two 
times more likely to be afflicted by a fatal stroke. The 
key to reducing these numbers is prevention and early 
intervention.

PEACE of Heart is a collabor-
ative partnership that utilizes 
a combination of health care 
and prevention tools, includ-
ing testing for cholesterol 
levels, body mass index and 
blood pressure screenings; 
education about the risks of 
heart disease and the means 
for controlling high blood 
pressure and cholesterol; and 
finally, follow-up support to 
measure progress, make rec-
ommendations for continued 
good health and ensure every 
tested person has a “medical 
home.”

Our campaign partners in-
clude the Association of Black 
Cardiologists, the National 
Association of Community 
Health Centers, the American 
Heart Association, RainbowPUSH, LabCorp and   
others.

To date, more than 1,300 people have been screened 
at events in Atlanta, Chicago, Greensboro, Miami, 
New Orleans, New York City, Philadelphia and 
Washington, D.C. 

Information gained through these screening events 
reinforced the importance of the campaign: Nearly 
43 percent of the people screened were overweight 
or obese; one-quarter had elevated blood pressure 
readings and half reported not having a medical 
home. Those who fell in the latter category were con-
nected with a community health center that could 
offer regular care and follow-up. With these pre-

ventive measures, those in 
the African - American and 
other minority communities 
will not only receive bet-
ter access to the informa-
tion they need, but also the 
peace of mind that comes 
with living a healthier life. 

Together with our campaign 
partners, we are making a 
difference with PEACE of 
Heart.

Reducing diabetes among 
people of color

As previously noted in this 
report, diabetes is one of 
the most significant health 
challenges for the nation 
in general, but also for 
the Hispanic and African-
American communities. 
Both groups are far more 

likely to suffer from the disease and its complications 
than other populations in the United States.

UnitedHealth Group has created a new Multicultural 
Diabetes Disparities Pilot Program aimed at eliminat-
ing gaps in care among these two groups.
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UnitedHealth Group’s partnership in the 
PEACE of Heart grassroots campaign helps 

provide free screenings and preventive health 
tools in African-American communities.
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Our AmeriChoice, Ovations and UnitedHealthcare 
businesses send mailers to people identified to be at 
risk of diabetes or already suffering from the disease 
and inform them of routine steps they can take to 
better care for themselves. The mailers highlight the 
importance of closing gaps in their care by schedul-
ing appointments with their doctors for cholesterol 
tests, dilated eye exams, urine tests for protein and 
foot exams. 

A follow-up voice message 
is sent approximately one 
week after the mailings. The 
message encourages people 
to make an appointment with 
their doctors to have required 
screenings. Additionally, if 
they have questions on screen-
ings, benefits or would like to 
find a physician in their area, 
they are encouraged to use 
our NurseLine program for 
one-on-one attention. With 
diabetes, like so many other 
chronic illnesses, early inter-
ventions can make a signifi-
cant difference.

Serving the Asian-American 
community

UnitedHealth Group is also an 
industry leader in designing 
unique health products and 
services for the Asian-American 
community. Through health information and servic-
es that are provided in a number of Asian languages, 
including Chinese, Korean, Vietnamese and Japanese,  
we are able to more directly address the needs of  
each individual. 

In 2008 we launched a new initiative focused on 
Japanese-owned small businesses in California, Texas 

and Illinois. Working with local sales teams, as well as 
brokers and consultants, we personalized services, tools 
and programs for these businesses and offered direc-
tories for their employees that list Japanese-speaking 
physicians. We also launched a Japanese-language web 
site to provide easy access to health-related informa-
tion. We have also developed similar services for the 
Chinese, Korean, and Vietnamese communities.

Our Asian-American markets 
team also partnered with 
Chinese business groups to 
provide free health screening 
to thousands of underserved 
Chinese-Americans at more 
than 30 health fairs across 
California. From California 
to Illinois, we support Asian-
American Chambers of Com-
merce in various metropolitan 
areas, and we sponsored the 
Asian-American Insurance 
and Financial Professionals 
Association’s annual seminar.

Similar to the award we 
received in recognition of our 
efforts in the Hispanic commu-
nity, UnitedHealth Group also 
earned a National Committee 
for Quality Assurance award 
for Innovation in Multicultural 
Health Care for our New York 
City Asian Initiative.

Community clinics improve health —  
one neighborhood at a time

One of the most important innovations in U.S. health 
care has been the creation of community health 
centers across America. These centers have, for  
40 years, been a crucial part of the communities where 

Par tn e r ing t o  Addre s s  R ac ia l  & Soc ia l  D i spa r i t i e s  in Hea l th CareUni t edHeal th G roup 20 08 Soc ia l  R e spons i b i l i t y  R epo r t

Amber Jia, senior national director on our  
Asian-American markets team, helps 

coordinate in-language outreach, free health 
screenings and other partnerships with the 

Asian-American community.
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they operate, offering the sort of preventive and 
primary care services that far too often are unavailable 
for millions of uninsured Americans.

The United Health Foundation’s Community Health 
Centers of Excellence initiative partners with five  
community health centers in four of our nation’s poorest 
communities — the Bywater area of New Orleans, the 
Bronx, Miami’s Overtown neighborhood, and the 
Congress Heights/Anacostia area of Washington, D.C. 
Since inception, the Founda- 
tion has committed $23 million 
for this effort which reorganiz-
es care delivery into innova-
tive models of preventive care, 
coordination of care and the 
use of nationally recognized  
standards of treatment, all tai-
lored to the unique needs  
of each community. Published 
studies by The George Wash- 
ington University Medical 
Center provide compelling evi-
dence, using nationally accept-
ed standards, that these centers 
provide high-quality health 
care that equals or exceeds 
care provided in the private 
sector. Some of these centers’ 
unique programs include:

 · In Overtown, a physician  
has developed a cooking 
competition with low-income, 
often Creole-speaking, African-American high school 
students to teach them healthy ways to cook ethnic 
meals. A bilingual nutritionist is also offering infor-
mation about healthy eating habits to members of the 
Spanish-speaking community. 

 · In New Orleans, Foundation funding allows for a 
nurse care manager, patient care coordinator and 
behavioral health consultant to be on staff in the  
community health center.

 · In the South Bronx, homeless families find care at 
local shelters through a mobile medical unit, which 
not only provides care, but also keeps electronic 
medical records so that families who move from 
shelter to shelter can receive consistent services.

· In Washington, D.C., Foundation funding provides 
for a community health promoter to visit patients, 
some of whom are homebound, to check their blood 
pressure and blood sugar, and to ensure that they 

are taking their medication 
properly.

In 2008, part of the Founda-
tion’s commitment to commu-
nity health centers  included 
a $300,000 grant to establish 
a model program in dental  
excellence at Howard Univer-
sity’s College of Dentistry. How-
ard was an ideal choice for this 
initiative due to its long-stand-
ing commitment to providing 
quality care to underserved  
children and its national leader-
ship in the training of dentists. 

This initiative is expanding ac-
cess to quality dental care for 
low-income children and their 
families in Washington, D.C., 
and neighboring Maryland 
communities while also train-
ing dentists and providing  

important lessons for other communities desiring to  
improve dental services for low-income families.

Tooth decay is the single most common chronic  
disease of childhood — five to eight times more com-
mon than asthma. By using an innovative model 
of family-oriented dentistry and dental case man-
agement, the program at Howard University helps  
ensure that children and their families receive  
comprehensive services that address the full range of 
their dental needs.

Our Foundation works with Dr. Leo Rouse,
dean of the College of Dentistry, Howard 
University, and his colleagues to expand 

dental care for low-income children.
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Our focus at UnitedHealth Group is on providing people 

with the tools that will help them live healthy lives. However, 

we know there will be emergency situations when individ-

uals are stricken with illness or hardship and require an 

extra helping hand.
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Bridging the gap  
in children’s health coverage 

There are few health circumstances more challenging 
than when a child is afflicted with a serious illness. 
Beyond the psychological toll, such situations place a 
heavy burden on families, espe-
cially those who lack comprehen-
sive health benefit coverage. 

That’s where the UnitedHealth-
care Children’s Foundation 
(UHCCF) helps bridge the 
gap with medical grants of up 
to $5,000 for medical services 
like physical and speech therapy 
and medical equipment such 
as wheelchairs, orthotics and 
hearing aids.

In 2008, the UHCCF provid-
ed 600 medical grants worth 
more than $1.7 million. Since 
inception, the UHCCF has pro-
vided more than 1,300 grants to 
children in need.

Eleven-year-old Simone lives in 
Chicago. She loves to play sports 
like basketball and soccer, but it’s 
difficult for her to communicate 
with her friends and family, due to delayed speech devel-
opment. Thanks to a UHCCF medical grant, Simone is 
now receiving speech therapy and her sound production 
is improving. She is now better able to express herself. 
Hopefully soon everyone on the playing field will be able 
to hear her when she scores.

 

Helping at the  
end of life

From childhood to the end of life, people are many 
times confronted with unique and sometimes diffi-
cult health care challenges. This is particularly true 

for those coping with a ter-
minal illness. To help those 
facing some of the most dif-
ficult personal decisions, we 
created the Evercare Hospice 
and Palliative Care Program, 
which offers compassionate 
and individualized service 
for those at the final stage of 
their lives. 

The program’s team of health 
care professionals takes into 
account not only the physical 
needs of patients, but also the 
psychological and even spiri-
tual requirements. Our teams 
seek to ensure that payment 
of all medical services and 
supplies is guaranteed and, 
if asked, a person from our 
team will stay with the indi-
vidual and their family at the 
time of passing. Finally, our 
bereavement staff remains in 

contact with the person’s family for at least a year.

Sally and Jane had enjoyed a lifetime of support from 
their beloved godmother, Aunt Dottie. But when Dottie 
was approaching the end of her life, Sally and Jane 
turned to Evercare Hospice and Palliative Care to help 
in her care. 

A UnitedHealthcare Children’s Foundation 
grant to Simone’s family helps them afford 

speech therapy to improve her communication 
at home, at school and with her teammates.
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 “When Aunt Dottie told us that she knew her time was 
nearing its end, we wanted to be sure she was receiving the 
full-time care she deserved. Since we both lived 30 minutes 
away, we also needed someone who would always be with 
her, holding her hand and comforting her.

 “Her needs were always met and 
Evercare treated Aunt Dottie 
with the respect she deserved 
during her last days. Evercare’s 
health care professionals gave 
Aunt Dottie the best care and 
comfort that she could have 
received, and we are so grateful 
that they came into our lives.”

Responding when  
natural disaster strikes 

Adversity can strike unexpect-
edly at any time, whether it’s 
a sudden illness or a natural 
disaster. No matter the cause, 
people and communities all 
too regularly find that they 
have no clear sense of where 
to turn for help. 

When emergencies or natural 
disasters occur, the effects can 
be particularly debilitating: 
survivors are often looking for professional counsel-
ing and guidance to get them through a difficult time. 
That’s why UnitedHealth Group created a disaster 
response strategy to respond quickly and in a multi-
tude of ways, from the mobilization of company vol-
unteers to donations for charities on the front lines. 

When Hurricane Ike slammed into the Gulf Coast 
last year, leaving thousands homeless, UnitedHealth 
Group quickly mobilized to support those in need. 

Our OptumHealth business opened up a 24-hour 
crisis line so people could get fast answers to their 
health care questions and we immediately donated 
$100,000 to the Red Cross Hurricane Relief Fund.

Participants in our benefits 
programs who were affected 
by the hurricane were able to 
receive early refills on prescrip-
tions, deadlines for premium 
payments were extended and 
reimbursement for out-of-net-
work medical care was made 
the same as for in-network 
care.

One of our more innovative 
tools for responding to crises 
is OptumHealth’s Behavioral 
Solutions Critical Incident 
Response Services (CIRS) 
team, which mobilizes resourc-
es for on-site group support 
and one-on-one counseling. 
The CIRS team rapidly assess-
es a crisis and then identifies 
responders from our national 
network of 3,500 health care 
providers that offer response 
services. OptumHealth also 
works with a London-based spe-

cialty company to respond to international disasters. 

“One of the most satisfying parts of my job is getting 
to see our work in action. Helping people live healthier 
lives has a direct meaning when you’re providing aid to 
people coping with a physical or emotional crisis.” 

—Scott Kleinhenz,  
UnitedHealth Group CIRS team manager

Par tn e r ing t o  Suppo r t  Those  in S e r i ou s  Ne edUni t edHeal th G roup 20 08 Soc ia l  R e spons i b i l i t y  R epo r t

 
Scott Kleinhenz, team manager for our 

Critical Incident Response Services team, 
mobilizes on-site support and one-on-one 
counseling resources in the wake of crises 

and disasters.
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Gavino
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Fulfilling wishes 

For children who are facing a serious illness, the physical 
and financial challenges are even greater. UnitedHealth 
Group’s alliance with the Make-A-Wish Foundation® is 
working to lighten the burden for these children and 
their families by offering them the opportunity to 
see their wishes granted. As a result of our three-year  
$4.5 million commitment and extensive employee vol-
unteer efforts, more than 300 children have benefited 
and another 300 will have their wishes fulfilled. 

For most 4-year-olds, backyards are a place where they can 
race around, explore and happily burn off some of their 
seemingly unending supply of energy. Gavino should be 
one of those kids; but his backyard joy was being taken 
away, not by a rainy day, but by a life-threatening medical 
condition. Several years ago, Gavino was diagnosed  
with acute lymphoblastic leukemia and began chemo-
therapy treatments.

When given the opportunity, Gavino didn’t choose a 
trip to the amusement park or an overseas vacation; he 
wanted something closer to home. “I want a park in the 
backyard,” he told his mother.

During a summer hot spell, volunteers from the Make-
A-Wish Foundation® of Oregon, UnitedHealthcare 
and others joined in a day-long effort to erect his new 
backyard oasis. Complete with a tube slide, climbing 
wall, swings, rope climbs, a telescope and rope pulley, 
the play structure was ready to keep Gavino busy  
all day.

Volunteers said that once he started playing, Gavino 
didn’t stop, grinning brightly as he raced down the 
slide time after time. Gavino had a fantastic place to 
play and his wish was fulfilled. 

Gavino
UnitedHealth Group and Make-A-Wish Foundation®  

help children facing serious illness.
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At UnitedHealth Group, we can help people live healthier lives 

only if we are able to successfully execute on the fundamen-

tals of our business and be responsive to the needs of our cus-

tomers. That’s why integrity, diversity and social responsibility  

are embedded into the business culture of our company. And  

by partnering with community organizations and our own 

employees, we are building a workforce uniquely equipped to 

tackle the health challenges of the 21st century. 
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A UnitedHealthcare volunteer  
loads donations from employees for 

delivery to the American Red Cross in 
Moline, Ill., after the flood in June 2008.

Volunteerism at  
UnitedHealth Group 

At UnitedHealth Group we believe that healthy com-
munities are a key element in helping people live 
healthier lives. It’s one of the reasons we strongly 
encourage and support our employees to give back  
through volunteerism to the communities where 
they live and work. In 2008, 
the level of employees active 
as volunteers in their commu-
nities rose to an extraordinary 
71 percent. 

Our United Volunteers program 
gives our employees the tools 
and resources to get involved 
in their communities by con-
necting them with local orga-
nizations. Through the use of 
our VolunteerMatch database, 
the number of employee refer-
rals for volunteer opportuni-
ties doubled in the past year, 
to nearly 5,000. 

Our Dollars for Doers program 
further promotes volunteer-
ism by recognizing employees 
who give 30 or more hours of  
volunteer time in a calendar  
year. As a result, hundreds of 
community organizations are receiving an extra bit of 
help, thanks to $200 contributions from UnitedHealth 
Group on our employees’ behalf.

At UnitedHealth Group, volunteerism supports an 
array of causes and needs. For example, the legal needs 
of approximately 80 percent of low-income Americans 
regularly go unmet. In 2008, our legal team joined 
the Corporate Pro Bono Challenge, sponsored by the 

Association of Corporate Counsel and the Pro Bono 
Institute. Organizations receiving the team’s legal assis-
tance ranged from the Children’s Law Center to the 
National Immigration Justice Center. Volunteers helped 
draft wills for senior citizens, advocated for children in 

the foster care system, coun-
seled people facing foreclosures 
and assisted many others with 
legal work.

Each September marks the 
start of UnitedHealth Group’s 
annual Employee Giving 
Campaign, an opportuni-
ty to financially contribute 
to charities in the communi-
ties where we live and work. 
In 2008, employee donor 
participation increased 16 
percent over the previous 
year — a gratifying result in 
the midst of challenging eco-
nomic times and when the 
need in our local commu-
nities is growing. With our 
company dollar-for-dollar 
match, the 2008 campaign 
raised a record $10.2 million 
in support of community 

organizations worldwide. 

In 2008, UnitedHealth Group was selected as the 
recipient of the Community Health Charities’ (CHC) 
“Ray of Hope” award, its highest annual recogni-
tion given to  corporate partners. Also, in recogni-
tion of our significant growth in company giving, we  
were honored with the group’s 2008 Corporate 
Excellence Award.
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UnitedHealth Group employee volunteers 
and business associates create inspirational 

murals for a school serving young survivors of 
Hurricane Katrina.

Working together to  
perform good deeds

The spirit of volunteerism at UnitedHealth Group is 
being extended to our business partners. Service proj-
ects are becoming regular and often anticipated fea-
tures at our business forums and conferences. Our 
employees have joined with 
partners in 13 states to par-
ticipate in Day of Service 
events. These efforts address 
important societal goals like 
improving children’s literacy, 
providing outreach to hospi-
talized children and support-
ing residential treatment 
programs.

At a national consultant forum, 
participants lifted the spirits 
of elementary school students 
by creating 50 inspirational 
murals for placement through-
out a recently opened school 
that was serving post-Hurricane 
Katrina victims. Similarly, when 
more than 100 employees and 
customers came together for 
an annual customer forum, 
the agenda included creation 
of 2,000 street survival bags, 
filled with basic essentials such 
as socks, deodorant and shampoo, to be distributed by a 
local nonprofit organization serving homeless youth. 

In 2008, 1,500 students from the third, fourth and fifth 
grades started their school year with help from UnitedHealth 
Group and Clear Channel Communications, as we provided 
students with backpacks filled with school supplies. 

The backpacks were assembled in San Antonio, Texas, and 
Minneapolis, Minnesota, and were stuffed with pencils, 
notebooks, markers and other school supplies contributed 
by UnitedHealth Group. 

After the packs were filled, they 
were delivered to eight schools in 
San Antonio and Minneapolis 
located in economically distressed 
neighborhoods.

Our service partnerships are 
company-wide. This year nearly 
1,000 employees participat-
ed in AARP’s annual Day of 
Service. They visited senior citi-
zens homes, coordinated blood 
drives and helped rehabilitate 
housing in underserved com-
munities. In all, UnitedHealth 
Group contributed more than 
4,400 hours of service in 35 
organized activities and fund-
raisers.

Fostering and mentoring 
diverse talent

At a time when America is 
becoming an increasingly multicultural society, the 
development of health professionals from diverse back-
grounds is more important than ever. Not only do such 
efforts improve the availability of culturally competent 
health care, but they help to eliminate health dispari-
ties, improving health outcomes over the long-term. 

 



Par tn e r ing t o  P romot e  a  High Pe r fo r mance  Team

-36-

Par tn e r ing t o  P romot e  a  High Pe r fo r mance  TeamUni t edHeal th G roup 20 08 Soc ia l  R e spons i b i l i t y  R epo r t

-37-

The United Health Foundation’s Diverse Scholars 
initiative is working to increase the number of college 
graduates from communities of color that enter the 
health workforce and work in underserved communities. 
The Foundation has committed scholarships to nearly 
200 students through partners such as the Congressional 
Black Caucus Foundation, the Asian and Pacific Islander 
American Scholarship Fund, the American Indian 
College Fund and the Hispanic 
Health Professional Student 
Scholarship Program. 

The Hispanic Health Professional 
Student Scholarship Program 
is the only national scholar-
ship program for Hispanic stu-
dents committed to health 
careers. The group’s work is 
long overdue considering the 
dearth of Hispanic health pro-
fessionals in the United States. 
Only 4 percent of all physicians, 
3 percent of all dentists and  
2 percent of all total nurses are 
Hispanic.

Making INROADS  
toward a more diverse  
health care system

UnitedHealth Group actively  
partners with a number of orga-
nizations that are bringing more minority talent into 
the health workforce. One of our partners is INROADS, 
an international nonprofit organization that places tal-
ented college students of color in internships across 
the nation.

INROADS is helping UnitedHealth Group build 
a high-performing, diverse pipeline of talent. In 
five years, we’ve more than tripled the number of 
INROADS interns and have converted more than  
40 percent of these young people into full-time hires. 
As a result, UnitedHealth Group recently received 
the National Growth Award for achieving the highest 
INROADS intern growth percentage for the 2007-

2008 fiscal year. 

Taking the pulse of  
our employees 

At UnitedHealth Group, our 
75,000 employees are intimate-
ly familiar with the good aspects 
of the health care system and 
where it needs to be improved; 
their input and ideas are crucial 
to our business execution. 
Each year we conduct enter-
prise-wide surveys to assess how 
our employees feel about their 
jobs, their company and their 
work environment. Our online 
survey includes a common 
set of questions that help us 
take the pulse of our employ-
ees and identify possible 
areas for improvement. This 
year, the company reached a 
record high score in employee 

engagement. The enterprise-wide rise was the result of 
concerted efforts by our business leaders to be more 
responsive and engaged with their employees.

UnitedHealth Group  

received a 95% 

rating from the  

Human Rights  

Campaign Foundation  

for its outreach to gay,  

lesbian, bisexual and 

transgender employees,  

consumers and investors.
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Diana Mendoza, who emigrated with her parents from 
Guatemala, is precisely the sort of person who can bring 
new ideas and perspectives to the health care system. After 
graduating from the University of Wisconsin, Diana 
returned to her adopted hometown of Chicago to work 
as a coordinator for women’s HIV and STD prevention 
programs in the Latino community. 

Later she worked as a congressional staffer on women’s 
issues, minority health, education, and immigration and 
later as a policy analyst with the National Association 
of Latino Elected and Appointed Officials (NALEO). 
But Diana wanted to take her advocacy efforts a step 
further by enrolling in a rigorous 14-month leadership  

development program at City University of New York, 
Bernard M. Baruch College, School of Public Affairs. 
With the help of a United Health Foundation scholarship 
from the National Hispanic Health Foundation, she was 
able to continue her studies while also completing a nine-
month mentorship assignment with the Committee for 
Hispanic Children and Families (CHCF) and working 
as the director for the Latino Child Care Institute, which 
provides training to Latina/o childcare providers. Accord-
ing to Diana, her work with CHCF “is a dream job 
come true, as I have been able to incorporate my exper-
tise in the public and private sector and work to improve 
the lives and health of women, children and families in 
New York.” 

Diana
The United Health Foundation’s Diverse Scholars initiative  

develops future health leaders.
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Only by holding ourselves to high standards can we take the 

steps that will enable us to fulfill our mission and live up to our 

responsibility as the steward of a vast amount of health care  

resources. In this regard, UnitedHealth Group is building an 

enterprise-wide business culture that values high performance, 

honesty and integrity, strong corporate governance and ethical 

business conduct.	

We also work closely with our shareholders and sharehold-

er advocacy groups. We listen to their concerns and are re-

sponding to the changing interests of our shareholders. Over 

the past several years, we have put in place new initiatives and  

enhancements that are making us a leader in governance  

practices in the health care industry.
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Advances in corporate governance

We have taken steps that further improve corporate 
accountability and transparency, including declassify-
ing our board of directors, so that all directors are now 
elected annually. In addition, majority voting for direc-
tor elections is now contained in the company’s articles 
of incorporation. We have also 
reworked our broad compensa-
tion policies for all employees to 
include performance related to 
service and responsiveness, and 
employee engagement.

In 2008, Institutional Investor 
magazine ranked UnitedHealth 
Group’s corporate governance 
practices as the fifth best among 
all large to mega-cap companies 
in the United States. Corporate 
Secretary magazine recognized 
the advances in UnitedHealth 
Group’s corporate governance 
with two national awards: our 
secretary to the board of direc-
tors, Dannette Smith, was named 
Corporate Secretary of the Year 
for 2008, and the company’s 
board was honored for imple-
menting the best board member 
induction and training program 
in the United States. 

We have recently endorsed Key Principles to 
Strengthen Corporate Governance developed by the 
National Association of Corporate Directors. These 
Key Principles identify 10 core areas that are the basis 
for good corporate governance and are intended to 
provide a framework for board leadership and 
oversight. 

Promoting a culture of ethics and integrity

At UnitedHealth Group the foundation of our 
efforts to embed ethical behavior and integrity in 
all our business practices is the Principles of Ethics 
and Integrity and the Code of Business Conduct 
and Ethics, which together outline basic princi-

ples and expected behaviors 
for employees at all levels of  
our business. 

Employees and contractors 
complete various ethics train-
ing courses on topics such as 
conflicts of interest, business 
courtesies and information 
security. During 2008, from 
the core ethics and integrity 
training curriculum of nine 
courses, more than 180,000 
courses were delivered across 
the organization.

In order to foster a culture of 
accountability, we require em-
ployees and contractors to 
report — without fear of retali-
ation — all suspected illegal or 
unethical conduct, including 
violations of law, contractual 
obligations and company poli-

cies or concerns about accounting, internal controls, 
auditing matters or suspected fraud and abuse. 

Employees have a variety of resources for reporting 
concerns or raising questions. They can discuss their 
issue or concern with their manager, supervisor or 
another person in the management team. They can 
also contact United HRdirect, our employee Human 
Resources service center, or if they wish to remain 

In 2008, Institutional 

Investor ranked  

UnitedHealth Group’s 

corporate governance 

practices as the fifth best  

among all large to  

mega-cap companies 

in the United States.
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anonymous, they can report suspicious activi-
ties online or by calling the Ethics & Compliance 
HelpCenter at a toll-free number that is answered  
24 hours a day, seven days a week. 

Strengthening communities  
in Minnesota and California

UnitedHealth Group takes great 
pride in our Minnesota roots— 
a place that has been our home 
state for three decades and 
where more than 10,000 of our 
employees work and live. To 
give back to the community 
that is such a crucial part of our 
identity, we launched United 
Minnesota in 2007, a 10-year, 
$100 million effort to advance 
health, education and well-
being in the state through al-
liances with organizations that 
have demonstrated success in 
improving the quality of life in 
their communities. 

Some of the beneficiaries of 
our commitment include:

·	The Minnesota Early Learning 
Foundation and the Greater 
Twin Cities United Way, which 
are both working to increase quality childcare for 
at-risk kids.

·	The YMCA of Metropolitan Minneapolis,  
which addresses disparities in care through health  
and wellness programs in five Minneapolis  
neighborhoods.

·	The Children’s Theatre Company, which provides 
world-class theater performances for children  
and families. 

·	Portico Healthnet, which is expanding school  
outreach programs to enroll more children and 
families in public health care programs, and  
increase enrollment in Portico’s coverage program. 

Since receiving funding, 
Portico has doubled the size 
of their outreach efforts and 
leveraged the grant from 
UnitedHealth Group to raise 
an additional $500,000 for 
programming in Hennepin 
County (Minneapolis area). 

UnitedHealth Group has also 
awarded more than $18 million 
in grants to benefit health care 
consumers and improve the 
delivery of health services in 
California, where we have a sig-
nificant number of employees 
and customers. These grants 
are part of a $50 million char-
itable commitment to the 
Golden State, which began  
in 2005.

The grants, ranging from 
$100,000 to $2,500,000, have  

been awarded to 40 California nonprofits dedicated  
to improving health services through enhanced  
technology, better clinical education and preventive 
health initiatives. 

Notable grants include nearly $600,000 to the 
Northridge Hospital Foundation to enhance and 

UnitedHealth Group’s $50 million charitable 
commitment in California advances the work 
of Dr. Alfred Glover and QueensCare Family 

Clinics, as well as 40 other nonprofits.
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expand its school-based obesity- and diabetes-pre-
vention program; $250,000 to San Fernando-based 
Partners in Care Foundation to create a program 
targeting African-Americans with the goal of im-
proving access to and utilization of end-of-life care; 
more than $840,000 to the Fresno-based Kings View 
Behavioral Health System to implement a tele-med-
ical delivery system that enables patients facing  
geographic and cultural barri-
ers to access mental health ser-
vices; and $2.5 million to the 
Health Professions Education 
Foundation to expand its cli-
nician support program for 
placing medical professionals  
in underserved communities.

Going green

UnitedHealth Group recog-
nizes that one of the impor-
tant factors influencing health 
is the environment in which we 
live and work. Accordingly, like 
many companies, UnitedHealth 
Group is engaged in efforts to 
protect the environment. In 
June 2008, we opened a newly 
constructed headquarters build-
ing in Minnetonka, Minn. This 
new 10-floor, 350,000-square-
foot facility was designed and 
constructed to meet federal LEED (Leadership 
in Energy and Environmental Design) certification   
guidelines for green construction. This new 
UnitedHealth Group headquarters addition is one of 
only a handful of buildings in Minnesota to achieve 
the prestigious LEED Gold-level certification.

We have also introduced a series of new green initia-
tives across the company, including increased recycling 
and new energy and water conservation measures.  
New green business practices, such as a paperless ini-
tiative, have been adopted. In addition, we are sending 
more and more of our statements and explanations of 
benefits electronically and are moving to electronic 
payments to cut down on the use of paper. We estimate 

that these initiatives could save 
3,300 tons of paper annually.

Supplier diversity  
and codes of conduct

The sheer size and scope of our 
business gives UnitedHealth 
Group an opportunity to 
promote leading business prac-
tices not only in the health care 
sector, but also among all of 
the companies with which we 
do business. In 2008, we in-
troduced a Supplier Code of 
Conduct that sets standards of 
business performance for sup-
pliers that service our business 
and our customers.

Under this code of conduct, 
our business partners must rep-
resent compliance with good 
business practices in the follow-

ing five areas: Corporate Governance, Labor Practices 
and Human Rights, Worker Health and Safety, the 
Environment and Ethical Business Conduct. This ven-
dor code of conduct is included with all new and re-
newing supplier agreements.

The new UnitedHealth  

Group headquarters  

is one of only a handful 

of buildings in  

Minnesota to achieve  

the prestigious  

LEED Gold-level  

certification. 



-44- -45-

Par tn e r ing t o  R each Our Ful l  Po t ent ia l  a s  a Co rpo ra t e  C i t i z enUni t edHeal th G roup 20 08 Soc ia l  R e spons i b i l i t y  R epo r t

Promoting supplier diversity

UnitedHealth Group helps strengthen econom-
ic conditions in the markets we serve through our 
Supplier Diversity Program. Our sourcing teams 
identify opportunities for minority, female and  
veteran-owned businesses, as well as those companies  
located in HUBZones (Historically Underutilized 
Business Zones). We also work with state and local  
government agencies, minority business groups and 
advocacy organizations to identify suppliers and com-
municate sourcing opportunities.

In 2008, we expanded our commitment to supplier di-
versity by embracing supplier diversity best practices, 
adding a full-time program manager and standardiz-
ing diverse supplier reporting. These enhancements 
will allow UnitedHealth Group to increase our expen-
ditures with diverse suppliers year-over-year.

In addition, we are partnering with supplier diversity 
benchmarking groups, such as the National Minority 
Supplier Development Council, and nine of its re-
gional affiliate councils throughout the United States. 
Doing so strengthens the long-term competitiveness 
of our company and is a reflection of our unceasing 
commitment to promoting diversity.
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Our two charitable foundations —  
the United Health Foundation and the 

UnitedHealthcare Children’s Foundation — 
are passionate about helping people live 
healthier lives. From expanding access to 

quality health care services  
for those in challenging circumstances to 

partnering with others to improve the  
well-being of children and families,  

our foundations make a real difference  
in the lives of people.

Our two charitable foundations —  
the United Health Foundation and the 

UnitedHealthcare Children’s Foundation — 
are passionate about helping people live 
healthier lives. From expanding access to 

quality health care services  
for those in challenging circumstances to 

partnering with others to improve the  
well-being of children and families,  

our foundations make a real difference  
in the lives of people.
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Since established by UnitedHealth Group in 1999, the United 
Health Foundation has committed more than $160 million to 
improve health and health care. The following are examples of 
its program initiatives.

·	 The United Health Foundation’s America’s Health Rankings™ 
is an annual state-by-state assessment of the nation’s health. 
In collaboration with the American Public Health Association 
and Partnership for Prevention, for nearly two decades America’s 
Health RankingsTM has provided communities and individuals 
with data that has spurred innovative thinking and action to 
strengthen our nation’s health.

·	 To increase access to health care for underserved communities, 
the Foundation’s Community Health Centers of Excellence 
initiative supports community clinics that are part of our nation’s 
health care safety net. Five health centers, in New Orleans, 
Miami, New York City, and Washington, D.C., provide care 
equal to or better than care available by private-sector health 
care facilities, despite challenges unique to their locations.

·	 The goal of the Foundation’s Diverse Scholars initiative is to 
increase the number of qualified, yet underrepresented, college 
graduates entering the health workforce. Scholarships support 
hundreds of low-income minority students pursuing degrees 
in the health field. The development of health professionals 
from diverse, multicultural backgrounds will help improve the 
quality of culturally competent health care and help close the 
health disparities gap. 

·	 The Foundation partners with health research agencies, 
medical specialty societies, and others to translate science into 
practice and helps make reliable medical evidence available 
to physicians and other care providers. Advancing Clinical 
Excellence helps physicians and other health professionals 
achieve the best possible health outcomes for their patients.

To learn more about the United Health Foundation, go to  
www.unitedhealthfoundation.org.

Children who have medical needs are sometimes not insured 
comprehensively for all of their medical treatments. There are 
few places for families who have gaps in their commercial health 
benefit plan coverage to turn to for funding medically necessary 
services for their children. As a result, children may go without 
necessary treatment, or, they receive needed care while their fami-
lies assume large financial obligations.

That’s where the UnitedHealthcare Children’s Foundation helps 
fill the gap. Since established in 1999, the Foundation has pro-
vided grants to hundreds of children and their families to offset 
the cost of medical care. 

The Children’s Foundation is funded by contributions from  
UnitedHealth Group and its employees, as well as the generos-
ity of individuals and corporations. To learn more about the  
UnitedHealthcare Children’s Foundation, visit www.uhccf.org.

Our Foundat i ons
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Forward-Looking Statements

This Social Responsibility Report may contain statements, 
estimates, projections, guidance or outlook that constitute 
“forward-looking” statements as defined under U.S. federal 
securities laws. Generally the words “believe,” “expect,” “intend,” 
“estimate,” “anticipate,” “plan,” “project,” “should” and similar 
expressions, identify forward-looking statements, which generally 
are not historical in nature. These statements may contain 
information about financial prospects, economic conditions, 
trends and uncertainties and involve risks and uncertainties. 
We caution that actual results could differ materially from those 
that management expects, depending on the outcome of certain 
factors. Some factors that could cause results to differ materially 
from the forward-looking statements include: our ability to 
effectively estimate, price for and manage our health care costs; 
our ability to respond quickly and appropriately to health care 
reforms; failure to comply with federal and state regulations 
affecting the managed care industry; the potential impact of 
the adverse conditions in the global economy and extreme 
disruption of financial markets on our revenues, sources of 
liquidity, investment portfolio, and our results of operations; 
regulatory and other risks associated with the pharmacy benefits 
management industry; competitive pressures, which could affect 
our ability to maintain or increase our market share, including 
as a result of new entrants into our market, and consolidation 
of health care companies and suppliers; uncertainties regarding 
changes in Medicare, including coordination of information 
systems and accuracy of certain assumptions; potential reductions 
in revenue received from Medicare and Medicaid programs, 
including as a result of reduced payments to private plans 
offering Medicare Advantage; our ability to execute contracts on 
competitive terms with physicians, hospitals and other service 
professionals; our ability to attract, retain and provide support 
to a network of independent third party brokers, consultants 
and agents; failure to comply with restrictions on patient privacy 

and information security; events that may negatively affect our 
contracts with AARP; increases in costs and other liabilities 
associated with increased litigation; the potential consequences 
of various governmental reviews and litigation matters related 
to our historical stock option practices and the potential 
consequences of each of these matters on our business, credit 
ratings and debt; events that may adversely affect the value of 
our investment portfolio; possible impairment of the value of 
our intangible assets if future results do not adequately support 
goodwill and intangible assets recorded for businesses that we 
acquire; increases in health care costs resulting from large-scale 
medical emergencies; failure to maintain effective and efficient
information systems, which could result in the loss of existing 
customers, difficulties in attracting new customers, difficulties 
in determining medical costs estimates and appropriate pricing, 
customer and physician and health care professional disputes, 
regulatory violations, increases in operating costs, or other 
adverse consequences; misappropriation of our proprietary 
technology; our ability to obtain sufficient funds from our 
regulated subsidiaries to fund our obligations; failure to complete 
or receive anticipated benefits of acquisitions; and potential 
downgrades in our debt ratings. 

This list of important factors is not intended to be exhaustive. 
A further list and description of some of these risks and 
uncertainties can be found in our reports filed with the Securities 
and Exchange Commission from time to time, including the 
cautionary statements in our annual reports on Form 10-K, 
quarterly reports on Form 10-Q and current reports on Form 
8-K. Any or all forward-looking statements we make may turn out 
to be wrong. You should not place undue reliance on forward-
looking statements, which speak only as of the date they are 
made. We do not undertake to update or revise any forward-
looking statements.

Fo r ward - Look ing S ta t ement s



-48- -49-

Uni t edHeal th G roup 20 08 Soc ia l  R e spons i b i l i t y  R epo r t

Company Profile

UnitedHealth Group (NYSE: UNH) is a diversified health and well-being company dedicated to making 
health care work better. Headquartered in Minneapolis, Minn., the company offers a comprehensive array 
of products and services through six operating businesses: UnitedHealthcare, Ovations, AmeriChoice, 
OptumHealth, Ingenix and Prescription Solutions. Through its family of businesses, UnitedHealth Group 
serves the entire spectrum of health care participants: individual consumers, employers, governments, 
commercial payers and intermediaries, physicians, hospitals, care professionals, and pharmaceutical and 
medical device manufacturers. UnitedHealth Group operates in all 50 states and internationally, and provides 
services to more than 70 million Americans.

You can find more information about UnitedHealth Group and its businesses by visiting our Web site:  
www.unitedhealthgroup.com. We welcome your questions and comments about UnitedHealth Group’s 
progress. For more information about UnitedHealth Group’s social responsibility initiatives, visit 
unitedhealthgroup.com/main/socialresponsibility.aspx.

You can write to us at:

UnitedHealth Group 
Attn: Corporate Communications 
UnitedHealth Group Center 
P.O. Box 1459 
Minneapolis, MN 55440-1459

Or you can e-mail us at:

unh_webmail@uhc.com

Company P ro f i l e
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